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NOTE OF REGRET

It is with regret that we can not include
excerpts from Richard T. Ely's book,
Ground Under Qur Feet, published by
Macmillan in 1938. Copyrights have
reverted to the family, but we were unable
to locate any of his living heirs who may
have retained these rights. We urge the
serious student of real estate history to
find the book in the library. Chapter V
Reaping the Harvest is the story of his
Wisconsin experience.
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THE REAL ESTATE COURSE

The University of Wisconsin, in its Course in Commeree. has ar-
ranged a group of studies designed to assist young men and women
who may desire to enter the real estate business. This hus been
done in the belief that the public interest as well as the interests of
out students will be promoted by such studies. More than any
other class dealers in real estate influence the plans upon which
cities and villages are Taid out and developed, the housing of our
people, the colonization of our vacant and sparsely settled lunds
and the distribution of population between city and country. These
are matters of great public interest and importance und their proper
care and handling demand special training on the part of those who
are to undertake them. Broadened in its scope and dignified by an
adequate conception of its public importance, the real estate busi-
ness ought to attract educated men and women in increasing numbess.

The Real Estate Group is parailel to a number of other groups,
as for example, the Banking and Finunce, Accounting. Advertising
and Marketing. Transportation and Public Utilities. Commercial
~ Sccretary, General Secretary and Commercial Teachers groups and
is open to students who have completed the first two years of the
Course in Commerce.

The prescribed studies of these first two years, foundational in
character and preliminary to the special studies of this and all the
other groups, are: Physical and Eeonomic Geography; English Com-
position; two modern foreign languages; Economic History;
Mathematies; Natural Science; Commercial Correspondence; Flemen-
tary Economics; Money and Banking; and the Elements of Account-
ing.

During the Junior and Senior years, together with the special
studies of this group, courses in Transportation and Commercial
Law and continuation courses in the two foreign lunguages elected,
sufficient to meel the minimum requirements of the College of
Letters and Science for the degree of bachelor of arts, are required.

The special studies of this group, commenced at the beginning of
the junior year and intended to occupy about one-third of the
student’s time during the remainder of his course, are as follows:



Marketing Methods. Two courses are offered under this head, one
dealing with the distribution of munufactured goods with especial
attention to problems involved in the relations of manufacturers,
middlemen ard consumers and with the study of typical marketing
campaigns. and the other with cooperation and the marketing of
agricultural produce.

Sales Administration. The various problems involved in the
organization of sales departments. The sales manager and his
duties. The hiring. training, and supervision of salesmen. Division
of tertitory. Reports, records, etc. The characteristics and re-
sponsibililies of the salesman.

Advertising.® Study of the principles and practice of advertising.
Copywtiting., headlines, typography. layout, media, psychology,
and logic of advertisements, clusses of customers.

Statistics. ‘The principles and technique of statistics; the collec-
tion, tabulation and interpretation of statistical data; the prepara-
tion and use of graphs and charts.

Corporation Finance. Essential principles of sound corporate
financing. A study of different forms of financial organization and
management. The nature and constituent elements of capitaliza~
tion. Methods of raising capital. Practical financial problems.

Investments. Elements of an ideal investment. Value of securities.
Public and private securities. Classification and characteristics of
stocks and bonds from the investor's point of view. The marketing
of securities. Corporation promotion and underwriting. In-
solvency. receivership and reorganization.

Farm Credit. Analvsis of the credit needs of farmers. Methods of
meeting these needs employed in different countries.

City Planning. Housing questions. Planning garden and indus-
tria! towns. Planning and replanning of American cities. Parks
and playgrounds. Traffic problems and terminals. .

Tazation. The general principles of taxation. Systems of taxa-
tion and their effects. Tarifls, internal revenue, general property,
corporation, income and inheritance taxes in the United States.

Thesis. In thesenior yeareach student makes an investigation of
some phase of the real estate business and presents the results in
the form of a thesis. So far as possible current real estate and land
problems are selected as topics for these theses.
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